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I'm a interaction designer with a background in graphic design. | love being
able to create purposeful and delightful experiences for others.
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DEVELATIO

DEVELATIO

LOGO DESIGN

TOP b5
SKILLS
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VECTOR COLOR DESIGN OPTIMIZED CLIENT-

DESIGN THEORY PROCESS WORKFLOW  DESIGNER
COMMUNI-
CATION

DEVELATIO

Develatio is a startup company
focused on web/app develop-
ment. They are a group of de-
velopers with a goal of quality
code and efficiency. They were
looking for a friendly robot to
represent their brand.

ROBOT IDEATION

Throughout my design process we
created many different iterations of
the robot. This shows how the robot
changed and sort of grew up in the
design process.

DEVELATIO
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SOUNDGLOW

SOUNDGLOW

LOGO DESIGN

;(K)ié T % O * @

VECTOR COLOR DESIGN OPTIMIZED CLIENT-
DESIGN THEORY PROCESS WORKFLOW  DESIGNER

COMMUNI-
CATION

8 SOUNDGLOW

l,r”lD SOUNDGLOW

Soundglow is a music produc-
tion company that specializes in
polishing music and finalizing
tracks.

L R

) %

SOUNDGLOW SOUNDGLOW

2 Lna

SOUNDGLOW SOUNDGLOW

DESIGN PROCESS

I worked with the client to find the
style and form of the design. We
eventually landed on a monogram of
the S & G in a sound wave form.

SOUNDGLOW SOUNDGLOW SOUNDGLOW

A\
A\
SOUNDGLOW

SOUNDGLOW soundglow soundglow

Lny

SOUNDGLOW

SOUNDGLOW SOUNDGLOW Soundglow

SOUNDGLOW Lo 2 9
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FORCED CONNECTIONS
T U N E G E N I E With this logo, | heavily focused

on finding forced connections with

the name Tune Genie. Ultimately |
found the connection with a genie
bottle and the music note. Going with
orange also represents the bronze

color of a genie bottle.

TUNE GEN'E Tune genie is a company that

LOGO DESIGN allovys you to turr\ any site into a
media player. This re-brand was
for a class project.

£(|<)|FL7L2 M % Q * a

VECTOR COLOR DESIGN OPTIMIZED POSITIVE/
DESIGN THEORY PROCESS WORKFLOW  NEGATIVE
SPACE

10 TUNE GENIE ¢ O TUNE GENIE Lo 2
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SKETCHING

MpieS

The important feature to highlight for
this year was the newly built Recre-
ation Sports Complex. | connected
the two and decided to put a speaker
on the field where the event would

be held.
o G
TI nnTe
AT THE NEW HEGREA 0N qu"-.. COMPLEN
L]
it ‘;
- [ PRINT SPREAD : . : .
(f} | STUDENT APPRECIATION DAY PRESENTS SEATTLE BANDSeINFLATABLES
y.
= At HYPE, we product quarterly WILD FEST Eu Lt M abiun
spreads to promote on campus FREE FOOD-VEGAN-SNOW CONES*ICECREAM+MONSTER ENERGY
events and activities. This was one of FREE STUDENT MUSIC FESTIVAL MC BATTLES<GRAFFITI ARTIST

the first high fidelity designs created
and some elements are ultimately
changed.

f
!
|

Story by Daisy Hernandez

Design by Zach Thomson
STUDENT APPRECIATION DAY

wu.DFEST Wildfest which was also known boards.

as student appreciation day is

CAMPAIGN a day to celebrates students
hard work throughout the year. e
For this design campaign, | e )
CMYK :
;(K)Ifg Hu“ % O (% g designed a large variety of dif- == e
ferent assets including print
PRINT COLOR DESIGN COLLAB- CLIENT- spreads, social media, sched-
DESIGN THEORY PROCESS ORATION DESIGNER ules, directions and sandwich
COMMUNI-
CATION

14 WILD FEST ® OO0 WILD FEST O @ OO 15



TYPOGRAPHY

| wanted the main typography for
this to be bold and have utility. This
single color form can be used on any
background and can be re-colored.

COLOR SELECTION

The color selection was also pur-
poseful. The time of the event was at
sunset so these colors were used to

further convey what the event will be.

SUBJECT SELECTION

As | mentioned in the sketches, the
subject for this is both the music
celebration and the new Recreation
Sports Complex.

16

STUDENT APPRECIATION DAY 2019

WILD FEST

AT THE NEW RECREATION SPORTS COMPLEX

s

U

WILD FEST SO @0

SCHEDULE

The logistical pieces were my favorite
part as it gives more purpose to the
design. The schedule here also had

a social media version so students
could show up and see what they
wanted to see.

WILD FEST

T THE NEW RECREATION SPORTS COMPLER

SCHEDULE

1 HIP HOP RODEO VOL. 3
FENT. 14 01 SLLCK & 0J SOULRANE

el PERFUHMINE ARTISTS

mmmn sm& .
i BED.

430 WICEY OMALLEY
#n DEDELECTRIC
{4 GULTRIKK

B30 E05 SPIRROW

DIRECTIONS

Because the new Recreation Sports
Complex was just built, not very many
students knew were it was. So | cre-
ated a map that showed how to get
there from the central hub of cam-
pus. Using the same subject from
the other designs, it allowed them

to make the connection of what and
where this was.

STUDENT APPRECIATION DAY 2019

WiL

s o \DMREGTIONS

TOMLINSON STRDIUM

WILD FEST DR IR IR 2

SANDWICH BOARD

Sandwich boards are just larger ver-
sions of the 11x17 posters but are
more effective because everyone
who enters the hub of campus has
a chance to see them and because
they are larger, the info is easier to
read and understand.

STUDENT. APPRECIATION DAY 2019

WILD FEST

AT THE NEW RECREATION SPORTS COMPLEX

FREE | CIU STUDENTS OHLY

HOBO JOHNSON & THE lOUEMHKERS
FT. OPENING ARTIST JOHN THOMAS
DEDELECTRIC « DONORMAAL e BED.

IJJ 3I]V SL1K WITH HIP-HOP RODEQ V.3
LTRINK= MIKEY OMALLEY - PEREGRINE
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SKETCHING

| knew that we were promoting three
events so | wanted there to be an
equal amount of design and text. The
let side of the spread represented
the story written by one of our writers
about earth day in general and the
right side of the spread represented
the individual events.

Digital E

CELEBRATING %

Whether online or in person, the
purpase af Earth Day stil remsins the
same. Take action online this year and
join the digital movement. The official
Earth Day Network website will host
online events including virtual pro-
‘tests, online teach-ins, social media
campaigns and more. Get involved by
using the hashtags #Ea-hDay2020 and

Y E A R s o F HEARTHRISE to join the conversation

from wherever you are. Go to earthday.

org for more information and updates.
EARTH DAY

0 -

Earth Day
1f you're staying indoors, binge seme:
April 22 is Earth Day, and this “We envision a CWU whers we. documentaries. There are some great
year in particular is a very are aware of our resource con- films and series on Netflx that are
special one. The year 2020 sumption, engaged in dialogue perfect for Earth Day. Or, a quick search
50 yoars since the first about how to become a more. on Google or YouTube will yieid a ton
celebration of Earth Day back sustainable university, and of additional resources. Here are  few
in 1970! This day. recognized trying to reduce our mpact search ideas to get you starte: sus-
around the globe, aims to ed- on the said Kathleen tainable [iving tips, the environmental
promote sustainability Klanizcki, CWU Sustainability benefits of second hand shopping or
and remind us of the import. Coordinator. what happens to plastic in the emviron-
ant role humans play in the ment. These are only = few ideas, but
P ion of our planet. you stay inside or there are numerous ways to help the en-
venture outdoors this Earth vironment and you can take advantage
Amidst the recent pandem- Day. you can find a way to- of this time to leam what these are. Just
ic, many events have been give our awesome I think, when the pandemic is. over, you'll
canceled for the time being. the celebration it deserves. be the ultimate eco warriorl
However, this doesn't mean Read on for some ideas sbout
you can't still find ways to hon- how you can show our Earth
or this day and celebrate the some love this spring.
Earth! Even i it’s on your own,
take some time-to experience
nature, and
practice sustainability. ‘r' Local Hiking
Sl et The sun is shining, the weathar is finally

getting warmer and with classes online,
the world is your oyster! Take advantage
of all the time you'l have on your hands
and go cutside to explore the Kittitas
area. Hike the local dassics e Umta-
num Creek Fals or Manastash Ridge. If
you don't want to drive, consider going
fora strol or bike ride on the John
Wayne Trail. Download the app or visit
alitrails.com to search for even more
fantastic hikes in the ares.

COVID-19 IMPACT

> Salmon 5k

==

The original events were canceled
and had to be replaced with new B
ones. This kind of format provided the e
utility of switching out the designs i
and content for new ones without
having to re-flow everything making
it a time saver.

@ cducateYourself

Yakima River Cleanup

et you tarted: sustinableving s, the

EARTHDAY

PUBLICATION SPREAD

TOP & cMYK
SKILLS I} %
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PRINT COLOR
DESIGN THEORY

DESIGN
PROCESS

COLLAB- LAYOUT
ORATION

EARTH DAY

This spread is part of HYPE's
quarterly publication. The focus
for this spread was to originally
promote events that related to
earth day. However, with Cov-
id-19 those events got replaced
with alternate activities.

woud ke toparticpate, register

Sustainability Farm

From March 31 t June 12,the Widcat Neigh-
Farmprov

EARTH DAY Lo 2

outsd ethe
Tocal clsscs ke Utanum Crek Fall or

Manastash Ridg. fyou dort vt o drive,
bike ride on

environmental benefts o second ha
ot nthe

bt here are numerous ways o help the
envitonmentand you can take adkantage
is re st

think. youllbe
the iimate eco warior
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STRONG

STRONGER
LOUDER

STRONG
LOUD
STUDEN
VOICE

VOTE ONLINE MARCH STH

JARA = AT CWU.EDU/JASCWU

CWU

STUDENT
VOICE

STRONGER LOUDER STUDENT VOICE The stronger Louder Student TYPOGRAPHIC FOCUS

Voice project was a quick cam-
PRINT DESIGN Ice pro) > 2 quic
paign for promoting the idea of ‘ .
| decided that a typographic focus
a larger elected student body at . s )
. . . would be best for this as it is easily
TOP 5 CMYK Dl:l Central Washington University. readable from a distance and itself
SKILLS Huui “ !I o n has a sense of being loud and strong.
— The black and white creates the most
PRINT - HEIGH- LAYOUT POSITIVE/ contrast and in compination with Ithe
DESIGN OPGRAPHY  ARCHY NEGATIVE large and bold type it creates a high
SPAcE impact design.

ONLY WITH
YOUR VOTE

VOTE ONLINE MARCH S5TH

AT CWU.EDU/ASCWU

20 STRONGER LOUDER STUDENT VOICE ¢ O STRONGER LOUDER STUDENT VOICE Lo 2
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DAILY VUi

14 DAY CHALLENGE

e o =

TOP 5 —
SKILLS

4

T &

WEB
DESIGN

24

MOBILE
DESIGN

OPTIMIZED

WORKFLOW  OGRAPHY

TYPE- POSITIVE/
NEGATIVE
SPACE

DAILY Ul

RL Grime ©

Eames Lounge Chair

Designed by Charles and Ray Eomesa 693K 48
ook kK 68/8 7648 1o

Atimeless classic, the Eames Lounge Chair and Ottoman was
introduced in 1956, At the time, there was nothing lie it—and ail
these years later, thats stil the case It's no wonder the design has
been in high demand and continuous production ever since.

Recent Tracks

Now

000

( @ Moeinfo )
N e

¥ 5-Year Warranty RLGrime - 0 (Eptic Romis)

¥ 30-Day No Hassle Return

“ Kl

[

The daily Ul challenge was

for my own personal develop-
ment. | needed to get familiar
with designing web and mobile
interfaces as most of my experi-
ence at this point was in logo
design and print. These rapid
design exercises had very little
to do with UX and only focused

L R

on the visual aspect of those
interfaces. This would ultimately
prepare me for doing my first
UX case study.

2, Zach Thomson v & © paiyul
Emai © Checkout
[ thomsonzach@mailgg v

o

@

Zach's Visa Gift Card

) Lufthansa Boarding Pass (<)

SEA > JFK =

9 o Seattle

ERMINAL  CATE  FLIGHTDATE  DEPARTAI

A9 L5 sutosz0  aosam A9‘ ! 68
uioz0n

PASSENGER FLIGHTID [&; =
2A =

Z h T98Z2L o

ach Thomson o eXe)

FirstClass ~ 2A

Group Invitatior Chrysanthemum - White

s
Bauhaus Inspiration

X Decline

| LEARNED

With each challenge | posted 3 things
that | learned after doing it. This
helped me critique my own designs
and make sure | was aware | was get-
ting value out of this challenge.

-+ 1o
-+ 2000

Eames Lounge Chair

RL Grime ©

693K 48

Recent Tracks

NOVARe.
@
3
°

Lving Roon o
@ ol N
Beoom -
Drivg foom Leaderboard - nx
Becioon2 " @ N
Beciooms . Anchr b P
= ponton
.
To-Do (- X))
Shopping Lit
[&alu) T
O coftoa
() ‘spaghet sauce or tomorrow
) eos
O v
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(v) sugar
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@ scoms
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planner (0)
>

¢ ssoom-0820%

Wedrnesday

Thursday o [ A 470-001 0 is0am

= /Arl371-003 e

&

THE CURRENT DASHBOARD

The current class dashboard that
Central Washington University uses
a template Peoplesoft program by
Oracle. It looks outdated, confus-

ing and cluttered. It doesn't have a
human friendly voice to it and using
drop downs with weirdly specific
choices like greater than or equal too
is just too confusing.

-
- EEmrollment

# Add Classes

@ Class Search

& Drop Classes

# Enroliment Dates
& Swap Classes

& View My Grades

> Financial

> Graduation
> m Housing

> Library

8 g Personal

Institution Cenlral Washington University v
Term | Fall 2019 v
Select al leas! 2 search crileria. Select Search 1o view your search resulls.
= Class Search
subject v
Course Number| IS exactly v
Course Career Undergraduate v

¥/ Show Open Classes Only

= Additional Search Criteria

Meeting Start Time |grealer than or equal to v
Meeting End Time | l€5S than or equal to v
Days of Week | Incluce only Inese days v

Mon Tues Wed Thurs

Instructor Last Name |D€QIns with
Class Nbr
Course Keyword
Minimum Units |areater than or equal to

Maximum Units |I€ss than or equal to

|«

» [ Planning Course Component v
Session b
Records Mode of Instruction v
Campus [CWU-Ellensburg v
Schedule Course Attribute v
Course Attribute Value v
’ ﬂ Studant Emp‘nyment Clear Search Web Classes Only
7 RESEARCH
D ———eeee— -
& LIKES "® DISLIKES SUGGESTIONS A DEFINING PROBLEMS
L ; . ,
Confusing Better class search filters 1. It's slow

Detailed class Information

. Not organized well
Knowing when/where classes are

Hard to add classes

that the interface was cluttered. Extra pages
| also found out that students Cluttered design

2. It's confusing
3. The interface is cluttered

Better class search results
Faster way to enroll in classes
This class dashboard was my A simpler process

first UX case study. This was a

CLASS DASHBOARD

UX CASE STUDY personal project that allowed want better search results and a No clear sense of direction
me to go through the main simpler process.
TOP 5 o— ideas of design thinking. | found
SKILLS il °— 9 @ out from students that the cur- TURNING PROBLEMS INTO NEEDS
° rent way of enrolling in classes 1. Students need to be able to quickly and efficiently enroll in classes.
WEB WIRE- USER DESIGN ACCESS- a,t Central \X/ashingtorl Univer- 2. Students need to intuitively understand how to enroll in classes.
DESIGN FRAMING RESEARCH  THINKING ABILITY sity was slow, Confusmg and

3. Students need to see important information first and secondary information after.

26 CLASS DASHBOARD ® OO0 OO CLASS DASHBOARD O @O0 OO 27



Grades

3.9

Cumativo GPA Cumuatvo Crodit

3.63 130

Spring 2019
Couso e
Art 245 5
Beginning Typography
Course. edts
Art 320 5

Boginning Typography

Art362
Segiming ypegroohy B B+

Enrollment Dates

Class Information

Back to search Class # 6

Class Name Instructor
Art 470 . D. Bieloh

Advertising Graphic Class Meets

Design o o °

Section
001 Meets at
Q@ Randal Hall Room 215
Availability
@ Open Class Starts Class Ends Class Duration
9:00am 11:30am 2.5 hrs.
About
Credits Start Date End Date

Concept and design as applied to
advertising problems with emphasis on
presentation and communication skills
with analysis and implementation of

5 91519 12/18/19

morketing strategies. Class meets ive A Enroliment Requirements

Class Search

(a

Search Filters

Subject Min. Credits Max Credits
v
Course # (e.g 101 Course ID (e.g 9A46FC)
Instructor Name
D Class Starts 1:00pm - 2:00pm
—
Class Type
(7] Class Ends 3:15pm - 4:50pm
In-Class. - e—e
Days of the week
v () show open classes only
Search Classes
Generated Schedule
Monday Tuesday ‘Wednesday Thursday

)

Enrollm¢

Your

Class Search

Q  Art470

Art 470 001 D. Bieloh

Art 414 001 J. Beckman

Art 440 001 D. Bieloh

00000
(18] - JOf -]
(- 101 - oI )

Instructor Name:

Class Type

In-Class

Days of the week

v

Successfully enrolled in
o 2 Classes

Dashboard
R

C] Class Starts :00pm - 2:00pm
*—&

] Class Ends 3:15pm - 4:50pm

[C) Show open classes only

Grades  spring 2010

Grade Class Section Credits i §
A Art 250 001 5 | View ‘
Beginning Typegraphy —_—
Grade Class Section Credits i :
Art 215 | view |
A- o 0014 Sl
Class Section s i :
Art 310 View
B A 001 3 [ver
e Class o s . .
Art 440 View
C M. 001 5 [ver

Enrallmmant Patac

A Class Dashboard » Add Class > Art 470
& Class Information

H %k Kk See Reviews (13)

Art 470

Advertising Graphic Design

Instructor D. Bieloh

About

Concept and design as applied to advertising problems with emphasis on
presentation and communication skills with analysis and implementation of

Credits Classroom Class Meets
5 Randal Hall Mon, Wed.
Room 215 9:00 am. -11:30 a.m.

hours per week. Acceptance into the
BFA graphic design major via portiolio

@ Instructor Consent Required to enroll in
this class

marketing strategies. Class meets five hours per week. Acceptance into the
BFA graphic design major via portfolio review. May be repeated up to 8

review. May be repeated up to 8 credits.
Course will be offered every year (Fall)

v Prerequisite: ART 371

LOW-FI

28

CLASS DASHBOARD

C O OO0

- -+ Add More Classes

credits. Course will be offered every year (Fall).

HIGH-FI

A Class Dashboard > Add Class

Class Search  Fal201¢

Quick Search

Q. Art470

Advanced Search

Subject (Art)

Course # (101) Course ID (674124)

Course Name

— 9

Min Credits Max Credits

Class Starts  1:00pm - 2:00pm

\7\ Class Ends  3:15pm - 4:50pm

J [ Specific days

Instruction Type (Online)

& Planner Schedule  Fall 2010

Monday
am
9
Art 470 - 001
10 Advanced ustration
.m. - 11:30 a.m
Randal Hall 215
n
12
pm
1
2
3
4

CLASS DASHBOARD

Tuesday Wednesday

Art 470 - 001

Advanced Mustration

9 a.m.
Randal He

Art 371- 003

Advanced lustration

11a.m. - 1:30 p.m
Randal Hall 215

C OO OO0

(5 < sept.302019- Oct.

11:30
215

Quick Search

Art 470 i

Advertising Graphic Design

Secton  Mon, Wed, Seats Lot
001 9am -11:30am 15
Secton  Mon, Wed. Waitistod
002 94p -1:30am 4
—— utin
@ Enrolled In
Art 470 - 001

Advertising Graphic Design

Art 371- 003

Layout and Design Il

Da Shboa rd

29



QUICK SEARCH CLASS INFO

Class Dashboard a = Class Dashboard =
The quick search idea removes all Mcombiie The class info page includes the nec- e
that unnecessary drop down filters Class Search  raizoe Quick Search Planner (0) essary information a student would & Class Information w0 wmsc Planner (0)
and allows you to type in the class I O need to know about that class and l = PEETTO
name. The way students typically aucsemen ; provides the option to add it to the Art 470 © Open  15/30

Advertising Graphic Design

identify classes is the category like L2 J planner. 0. Bieon mal
Art followed by the course number.

Advanced Search Requirements: Completed
pap— P Randal Hall ~ Mon, Wed. @ Instructor consent granted
Room 215 9:00 am. - 1:30 am @ Completed Art370

a5 Starts 1:00pm - 2:00pm
. ewa

Concept and design as applied to ac
presentation and communicat
marketing strate

fass Ences 3:16pm - 4:50pm

Ac
2 portfolio raview. May be repeated up 1o &
crecits, Course will be offered ev a

. - Add To Planner
peci

e 00000

v
ow oper )

QUICK SEARCH RESULTS PLANNER SCHEDULE

The quick search feature allows for L plic The planner is a fluid-like system
dynamic searching as you type. For Class Search  ruizor Quick Search Planner (0) that allows students to mess around & Planner Schedule =170 B¢ semz0z0m-0caz0m > = 7 Planner (0)
example, when typing Art 4, it will | - with different schedules. This way A o S T o i
. . . . . 8 - e
display all courses that start with Quicksearch A v students can visualize what their ) et St s ) &
that. This can help lead to additional \ Oy thrtd razo schedules might look like before ’
. . ! v n . n . Art371- 003 i 4 view | &
class discovery as a passive feature. R committing to it by enrolling. 1 S it fam-1305m e
Advan\c(e‘d Search o ) » AT . 2 = =
‘ o e b
’ a0 . e gosn Bagy jponn
Namm st 1:00pm - 2:00pm ' ‘
v ——e
Art 450 v 2
o 3
peci Artng v
v e Art 470 . v 5
.

Art 480 5

o~ " -
v i O 8 Enroll In Classes Generate Schedule

30 CLASS DASHBOARD DR R IR IR e CLASS DASHBOARD SO OO O @



WIREFRAMING

Building out wire frames allowed me
to quickly test the idea for the app
and give me a better understanding
for the layout and flow.

Q. searoh for song, podoast, video. Q  searchfor song, podoast, video. Q  Medasin

Featured Music

Momma Told Me (JKuch Fiip)

>

(1D

What you need

What you need

Flume

b
INTERACTION MAP

This is the interaction map for the
final prototype. It looks like there is
alot going on but most of it is allow-
ing the user to navigate to any of the
4 tabs at the bottom of each screen.
The main user flow goes from left to
right and top to bottom.

TUNE GENIE APP This Tune Genie app design was interactions as well. This app

an extension of the logo design would enable websites to add a
Ul DESIGN . . . . )
project. Their current product media player aspect to it which
is hard to navigate especially includes music, podcast, and
TOP 5 on mobile so | wanted to make video which could be custom-
SKILLS * ? (3) this a mobile focused prod- ized by the site owner.
- uct. With this | go through the
MOBILE WIRE- OPTIMIZED DESIGN PROTO- deSIgn process Wlth wire fram_
DESIGN FRAMING WORKFLOW ~ THINKING  TYPING ing, low-fi, high-fi, and building

32 TUNE GENIE APP ® OO0 TUNE GENIE APP O @ OO



TUNE GENIE APP

What you need
Flume

_.—

< 1l

PLAYING

OO0 e

435

Q

Featured Music

Sikdope x Duke&Jones - Coming..

Wax Motif & Neoteric - Go Deep—

A

Young Lox - O AJA YAKAN

FEATURED MUSIC

Recent Searches
Medasin

Ekali

Eugene

Elon Musk

Climate

Quix

B

E { What you need

Q Momma told me jkuch

50 Results

Momma Told Me (JKuch Flip)
t

k €

Kumarion - Want It (JADU134)

> Q ()

~
.
-~ Nero - Won't You (Be There) - Baauer
Remix - Annie Mac Radio 1 World Premiere

[ (V] )

STUCA & eugene - Mind (JADU129)

climate

S What you need
“ ———— I I ~ —_—— I I
b e 435 5 435

A n

MUSIC SEARCH

& S

SEARCH RESULTS

TUNE GENIE APP DR IR IR 2

Q Momma told me jkuch

&= JKuch's Dump Spot

s Momma Told Me (JKuch Flip)

GeD (ma) (=0

Lyrics

[verse1]

Darling, it ain’t my fault

That you can't handle what you're dishin’
Yeah, what you're dishin’ out

Keep on running that style

And you'll soon find out what you're missin’

Yeah girl, you're missin’ out

IPre-chorusl

What you need

SONG INFO

35



Welcormne To The Class of 2020 G aphic

Grophic Design

Grad Show Design Grad Show
umwmimm\m_mw ABOUT . o s ok Contra Woshinglon Ut .
BFA Graphic Design ey Yeor. g ¢ 1 endsogid dtoncng R el
CLASS OF 2020 dnowcase theit pomo\m.wamusbd\m Cowid-19 of Faran

\ Show,
possileto doitthe usudl way. SO instead, here s our

¥
£ BSHINARTIBIES

R “.\\5\\

m\s.\\mmswk\

DESGNED BY ZEATHOMSON

GRAD SHOW Every year, graduating graphic

UX & FRONT END DEVELOPMENT design seniors at Central Wash-
ington University showcase

their portfolios. Because of the
Covid-19 and social distancing
;S{é OEO O ? (/) it was not possible to do it in

person. So instead | designed a
digital solution for this.

WEB WIRE- DESIGN DESIGN CODE
DESIGN FRAMING PROCESS THINKING

36 GRAD SHOW ® OO

UNDERSTANDING

With any design problem its impor-
tant to understand what the actual
problem is and going beyond the
surface level.

Understand

The Problem

The physical graduation show for graduating graphic designers
has been canceled due to Covid-19.

How might we

How might we create a grad show online?

How might we show our portfolios?

How might we represent everyone equally?

How might we make the show a hub for everyones online portfolio?

How might we make the online show more entertaining than the physical show?
How might we provide links to social media

How might we let potential recruiters know that you are open opportunities

How might we host the website

How might we get a domain name

How might we pay for hosting/domain name

Who might view this?

Professors
Graduating Students
Recruiters

Needs
Professors Graduating Students Recruiters

What e~hnanl Qhaw thair neatfalin Knaw if etiidant ie Anan ta annart initioe
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CODING

This project allowed me to test my
front end development skills and
code the site from scratch.

RESPONSIVE DESIGN

The site uses 4 breakpoints to allow

for responsive scaling. It works on
both mobile and desktop devices.
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