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The perfectly staged and scripted is not beautiful. 

Perfection is not beautiful, because perfection is not 

real. Real is beautiful, and ugly is real because it is 

not faked. The solution is ugly. Not ugly as 

 in repulsive, but ugly as in honest, unexpected,  

marginalized, imperfect, and misunderstood —  

the misfits. The things you see that grab your  

attention and elicit an instinctive, bodily response.  

For lack of a better term, the Viseral. 

VP Belief #1
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Creative Direction / Identity Design /  Illustration /  
Hand Lettering / Apparel / Painting / Web Design

VP Belief 01:

VISERAL PROJECTS

BIRDS BARBERSHOP

BRAND 
CAMPAIGNS

Creative Direction / Identity Design /  Illustration /  
Hand Lettering / Apparel / Painting / Web Design

VISERAL PROJECTS

BIRDS BARBERSHOP

VP Belief #2

When the product is removed, design has 

the opportunity to promote meaningful 

conversation and solve larger issues void 

of any hidden agenda.
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ABOUT 
Derived from the words “visceral” and “visual,” Viseral Projects is a creative platform focused on 
merging art and conceptual design. It is a commercial art and design studio, a non-commercial art 
and design studio, a brand, a mindset, and a philosophy. 

The following brand campaign outlines the visual idenity and accompaning Viseral Projects assets 
and executions. 

Up ArrowMounatin

Eye Letter V

for the better
hope
rise above

natural 
environmental 
perspective

visual  
awake  
mystery

visual 
visceral 
viseral

FLAMA BOLD CONDENSED
ABCDEFGHIJKLMNOPQRSTUVWXYZ 

abcdefghijklmnopqrstuvwxyz0123456789

A REFRESHING  
PUNCH IN THE GUT

WHAT DOES IT TAKE  
TO BE WIDE AWAKE?

FLAMA BOLD 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

abcdefghijklmnopqrstuvwxyz0123456789

FLAMA REGULAR 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz0123456789

MAGNESIUM REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789

Viseral cream
 
analog / paper / natural

silver lake blue
 
calm / free / vibrant

Viseral black
 
ink / graphite / worn

Viseral Yellow
 
ugly  / alert / mysterious

guts CORAL
 
intestines / raw / passion

PRIMARY MARKS

COLORS

TYPOGRAPHY MOTTOS



BRAND CAMPAIGNS5 VISERAL PROJECTS 6



BRAND CAMPAIGNS7 VISERAL PROJECTS 8

OPPOSITE: Gut-Deep, tee graphic 

ABOVE, CLOCKWISE FROM LEFT: VP Badge Tee, Micrographia Tee,  

Art & Design Dept. Tee, Silver Lake Tee
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OPPOSITE: 

Materials for public art 

RIGHT: 

Web design and social 

media graphics
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CLOCKWSIE FROM  

TOP LEFT: 

75% Off, 2020, Mixed media 

painting on canvas, 36” x 36”, 

2020 

Star-Nosed Mole, Mixed media 

painting on canvas, 18”x24”, 

2020 

Gut Deep, Mixed media flag, 

2020

Wide Awake, Mixed Media Paintings on Wood Panels, 10, 8”x10”, 2020
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ABOUT 
Birds Barbershop is an independently owned brand of barbershops founded on making the haircut 
experience more fun, while keeping it affordable, keeping it quality and positively impacting their 
community. They offer a wide range of barber services and additional perks including a free beer 
with every cut, a free shampoo if you bike, great music, and vintage arcade games to name a few. 
Birds started in Austin, Texas in 2006.

The following brand exploration highlights the services, perks, personality, and uniqueness of  
Birds Barbershop.

BikeClock

Record

Bird

Rainbow

community
free shampoo
fun

timely 
efficient 
current

music
ATX
retro

positive 
men, women, kids 
inclusive

BARLOW BLACK
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz0123456789 SO MUCH MORE  

THAN JUST 
A HAIRCUT

BARLOW BOLD 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz0123456789

BARLOW LIGHT 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz0123456789

BIRDS WHITE BIRDS GREY

BIRDS BLUE

PRIMARY MARKS

COLORS

TYPOGRAPHY MOTTO
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ABOVE: 

Stationary system

OPPOSITE: 

Various signage 

HOT TOOL ................. 20
Add-on styling service.

BLOWOUT ................. 35
Hairwash and blowdry.

DEEP CONDITIOING ... 25
Includes take-home product.

BEARD CONDITIONING.15
Soften coarse beards.

SPECIAL OCCASION .. 50
Consult with stylist for price.

GROWTH TOUCHUP ... 50
Single process root color.

FULL COLOR ............. 85 
Single process, all-over color.

DOUBLE PROCESS ... 120
Two step color application. 

PART HIGHLIGHTS .... 115 
Foils to color parts of hair.

FULL HIGHLIGHTS .... 135 
Foils to highlight most of hair. 

FULL SHAVE ............. 45
Classic straight razor shave for 
closest shave possible.

BEARD LINE-UP ........ 35
Beard trim, straight razor line-up, 
deep conditioning treatment.

LINE-UP .................... 10
Straight razor line-up for the  
perimeter of the haircut.

RAZOR ADD-ON ......... 15
Takes fade to skin. 

HAIRWASH .................... 5

BEARD TRIM ................ 10

BANG TRIM ................... 5

SHORTCUT  ............. 30
Above chin. Includes hot lather 
neck shave. Hairwash not included.
  

LONGCUT ................ 49
Below chin and bobs.
Hairwash, cut and blowdry included.
 

BUZZCUT ................. 19
One guard clipper cut. Includes hot  
lather neck shave and tapered neck line.
  

KIDCUT .................... 21 
10 years and younger. 
Hairwash and style not included.

THE ESSENTIALS               

& PERKS!

*By Appointment Only

SPECIALTY COLORING* BARBERING* OTHER
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OPPOSITE: 

Stickers

BELOW: 

Various brand merchandise 
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Print & Layout Design /  Illustration /  
Hand Lettering / Event Marketing

VP Belief 02:

MUSIC 

EVENT 

SOCIAL CAUSE

Print & Layout Design /  Illustration /  
Hand Lettering / Event Marketing

MUSIC 

THEATRE & ART 

SOCIAL CAUSE

VP Belief #3 

Blending analog and digital techniques 

yields impactful solutions.
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Trampled By Turtles, concert poster, 2020 Luke Combs concert poster, 2019
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CAAMP, concert poster, 2019

CAAMP, concert poster, 2019

CAAMP, concert poster, 2019

CLOCKWSIE FROM  

TOP LEFT: 

Rock Against Rape, event 

poster, 2019

Wildfest, event poster, 2020

Jam for HAAM, concert  

poster, 2019
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CAAMP, concert poster, 2019

Into the Woods, theatre  

poster, 2020

Viseral, gallery exhbition 

poster, 2020

The Wolves, theatre poster, 2020



POSTERS 3029 VISERAL PROJECTS

CLOCKWISE FROM FAR LEFT:

Agricultural Expansion,  

Deforestation poster series, 2020

 

Carbon Stores, Deforestation 

poster series, 2020

Loss of Biodiversity,  

Deforestation poster series, 2020
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Creative Direction /  Identity Design / Illustration /  
Hand Lettering / Pattern Design / Sinage

VARIOUS LOGOS & MARKS

VP Belief #4 

Every successful piece of design should 

have an unexpected element.
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Birds Barbershop

Mt. Joy

Reno Cleaning Co.

Type Capture

Noteworthy Words

Mysticism

Tucker Hill Tiki Bar Apna Bhangra Crew
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Viseral Projects 

Viseral Projects 

Pulse 8 Features

Dilemma Wear 

Dilemma
Wear
Outdoor Gear

Onset On Demand Podcast 

Theory Dance

Foooorsome Golf
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Print & Layout Design /  Editorial Illustration /  
Creative Direction / Hand Lettering / Event Marketing

CWU HYPE 

PULSE MAGAZINE

VP Belief #5

Effective change starts 

with empathy.
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ABOVE: 

Hype, Winter 2020 event 

publication cover publicizing 

an incentive program that 

gives away CWU branded 

Converse for students who 

attend events

OPPOSITE:

Various Hype spreads
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PULSE Magazine cover  

designs, Summer 2019 - 

Spring 2019

NEXT PAGE:

Various PULSE Magazine 

spreads
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Illustration / Hand Lettering

MT. JOY

ADAM MELCHOR 

VARIOUS TEES

VP Belief #6

The power of juxtaposition  

is uncompromising.
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OPPOSITE: Rearrange Us, tee graphic 

CLOCKWISE FROM TOP LEFT: Planet Tee, Fresh Fries Tee, 

Mountain Hoodie, Mt Joy Inline Tee
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ABOVE FROM TOP TO BOTTOM: AM Landscape Tee, Jewel Ride Tee 

OPPOSITE: Skeleton Boi Pop, tee graphic
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OPPOSITE: Pine Grove Roadhouse Coffee, tee graphic 

CLOCKWISE FROM TOP LEFT: Wildcat Ambassador Tee, Love Tape 

Longsleeve, Rock Against Rape Longsleeve, Amador Cross Country Tee
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Package Design / Pattern Design / Hand Lettering

SUSTAIN BACKPACKING 

PRIORITY PLACES

VP Belief #7

Both consumers and designers 

have a powerful influence over 

how the world operates.
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ABOUT 
Sustain Backpacking Meals is a brand extension exploration for the Cliff Bar Company. Sustain 
builds off of Cliff Bar’s mission of environmental stewardship and sustainability to create a line of 
organic, plant-based dehydrated meals that empowers people to go outside. 

The following packaging exploration includes patterns, colors, and a final packaging  
system for Sustain. 
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ABOVE: Sustain Backpacking Meals final packaging 

OPPOSITE: Priority Places Variety Pack cover page
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ABOUT 
Priority Places Variety Pack is a product extension exploration for the The World Wildlife Fund. 
“Priority places” are sanctioned locations from all around the world that the WWF have specifical-
ly declared as urgent locations where their work is needed. The Priority Places Variety Pack is a 
product line of craft beer to bring attention to the mission of the WWF. 

The following packaging exploration includes patterns, colors, and a final packaging  
system for Priority Places Variety Pack.

ABOVE: Priority Places Variety Pack final packaging
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Matt Conrardy  

mattconrardy@viseralprojects.com 

www.viseralprojects.com
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