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Hello! I’m Krista.
It’s nice to meet you!

I grew up in the beautiful Pacific 
Northwest where I have been inspired 
by the ocean, the mountains and 
everything in between. 

As a creator, I work with different 
mediums to make people smile and 
relate to the natural world.

Photo by Cassidy Clemetson
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Midnight Surfer
Branding

Midnight Surfer aims to bring stylish surf-, ski- and skateware to its customers. 
With colorful, unique designs you’re sure to stand out on the slopes, in the 

water or out on the street.  Rock on!

Logo Exploration & Sketching Process
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Wings by Redbull
Branding

Wings by Redbull is a line of vodka and vodka mixed drinks created by Redbull.
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Iron Horse Brewery
Branding and Promotional Design

Assisted with rebranding the Pub and the Iron Horse Beers at Iron Horse Brew-
ery in Ellensburg WA. As a graphic designer I was able to collaborate with other 

creatives to develop promotional material for the brand.

Ultra cold
Beer to-go!
Ultra cold
Beer to-go!
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NO SMOKING.
NO VAPING.

please,

NOW SERVING

Please,
 place your used 
glasses here, 
new beer means a 
new glass

Now Serving NOW SERVING
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Buds by Budweiser
Branding

Buds by Budweiser is a fictional line of marijuana products 
created by Budweiser.



26 27

From Football Player to Father:
One Student’s Journey to Success

CWU PULSE Magazine
Editorial Layout and Design

PULSE Magazine is a student-run lifestyle magazine produced by and for the 
Central Washington University Community. As Art Director of the magazine I 

worked with writers, photographers and other designers to create compelling 
stories and produce a diverse magazine for the people.

Winter 2020 Issue One

Being Native 
American

Trout Conservation 
in the Teanaway 
Watershed 

SPRING 2020 | ISSUE ONE     1

SPRING 2020 | ISSUE ONE

CWU’S STUDENT-RUN LIFESTYLE MAGAZINE

The 1-in-10 Woman

The Effects of Boredom 
on the ATHLETE’S Brain

Alone and At Home

When Life Gives You 
Lemons, Make Juice

SPRING 2020 | ISSUE TWO     1

Hiking Around
eastern 

washington

Battle
of the

Seltzers

You CAN Teach
an old rat
new tricks

| |

SPRING 2020 | ISSUE TWO

CWU’S STUDENT-RUN LIFESTYLE MAGAZINE

FALL 2019 | ISSUE TWO

CWU’S STUDENT-RUN LIFESTYLE MAGAZINE

Season-Ending Injuries
in College Athletics

WINTER 2020 | ISSUE TWO     1

WINTER 2020 | ISSUE TWO

CWU’S STUDENT-RUN LIFESTYLE MAGAZINE

The Many Faces of 
Domestic Violence

Fall 2019 Issue One

Winter 2020 Issue Two

Fall 2019 Issue Two

Spring 2020 Issue One Spring 2020 Issue Two
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LITTERED SPRING 2019 ISSUE ONE
MOE regional winner
Mark of Excellence awards from the Society of 
Professional Journalists: Data visualization Winner

Exotic Animal Conservation: How Accredited Zoos Protect 
Wildlife in Washington Spring 2020 Issue One
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Local’d
Branding

At Local’d, our mission is to provide a convenient, locally sourced food service that 
makes healthy choices more accessible to residents of the greater Ellensburg area. 

Through sustainability and nutrition education, we aim to improve the overall 
well-being of Ellensburg community members, the Earth and the synergy that exists 
between them. We realize the demands of a busy schedule and through Local’d, a 

healthier lifestyle is just a click away.

Get Local’d.

HOW IT WORKS

1 PLACE ORDER ONLINE OR THROUGH 

THE LOCAL'D APP.

2 PICKUP FROM ONE OF OUR FOOD 

LOCATIONS OR DELIVER TO YOUR VERY 

OWN DOORSTEP.

3 THE UNBOXING EXPERIENCE.

4 PREPARE YOUR LOCAL’D MEAL 

WITH OUR PRE-MEASURED 

INGREDIENTS.
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Weekly Package
Filled with pre measured, fresh ingredients 
making it a breeze to cook a healthy meal.

Phone App
Making a healthy lifestyle easily accessible to 
those with a busy schedule.
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Cruisin for Hospice
Print Campaign

Cruisin’ for Hospice is a local non-profit car show, 
held annually to raise money for hospice care.
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Creative Method
Print Booklet

Book created to show my creative method when working on projects. I like to 
use different materials and forms of inspiration to create projects and sketches 

for the final product.

CREATVIE METHOD
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PROJECT 01

I Know What You 
Did Spring Break

Your first exercise in the “8-
Week Design Challenge” is to 
create a collage of what life 
was like over spring break. 
This is an analog assignment, 
so dig out your old magazines 
and fish the junk mail out of 
the recycling bin. This project 
is more about concept than 
how many tiny bits of paper 
you can glue together. Search 
for great images and type 
that work well together to tell 
an interesting visual narrative 
or concept.

PROJECT 04

Mix Tape Cover

For the next “Design Chal-
lenge,” I want you to think of 
your best friend. Got them 
pictured in your head? Okay, 
good. Now I want you to 
create a mix tape for them 
with 8 songs on it. No, we’re 
not going to record on cassette 
tapes or burn a CD. But you 
are going to pick the songs, 
give it a title, and create the 
artwork for it

PROJECT 06

Dear Friends

My first semester in college, I 
was a business major. I chose 
business because I had abso-
lutely no idea what I wanted 
to do. I spent most of those 
first few months of college 
creating elaborate mixed-me-
dia letters to send to my 
girlfriend who had picked a 
school two states away. Those 
letters were a mix of col-
lage, pencil and marker and 
usually had a highly detailed 
envelope to go with them.

After that first semester, 
I transferred to another 
school and enrolled as an 
art major. Mostly because of 
those letters.

For your next “Design 
Challenge,” I’m reviving an 
assignment I used to give for 
which we would create and 
mail letters to the editor of 
NYLON Magazine. Only this 
time, you are going to create 
a letter for someone you are 
missing. Someone you long 
to see in person.

PROJECT 07

Trash Type

For this week’s “Design 
Challenge” you are going 
to create three typographic 
compositions using found 
materials. When appropriate 
and if necessary in order 
achieve contrast in scale and 
hierarchy, you may also use 
hand techniques (i.e. create a 
big ol’ letter with a Micron pen 
or Sharpie on top of smaller 
letters or words from a book 
or magazine).
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Naked Juice
Branding

Rebranding of Naked Juice. This rebranding project was centered around the health as-
pect of naked Juice and the benefits that this juice has on people’s bodies.

Logo Exploration & Sketching Process
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Naked Juice

Naked Juice
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State Campaign Posters
Print Campaign

Promotional posters for the state of Hawaii.
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Amnesty Campaign
Print Campaign

Reproductive rights campaign posters or Amnesty.
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Student Art Club Poster
Print Promotional Poster

Promotional poster for Student Art Club’s Waffle Wednesday.

Clay Club Poster
Print promotional Poster

Promotional poster for Clay Club meetings.
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Ellensburg Bus Shelter
Print Artwork

Illustration for bus shelter in Ellensburg.
Sasquatch Poster

Print Poster
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Magenta Mushrooms
Print Illustration

Surf’s Up Poster
Print Poster
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Shaggy Illustration
Print Illustration

Advanced Illustration course work.

Stay tuned for more...
(360) 989.4742

kskok25@gmail.com
kristakok.com
@krista.saskia
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