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HI.I'M JENAE © |

It's a pleasure
to meet you!

| grew up in the great Pacific
Northwest where the ocean
collides with the land in the
small town of Stanwood,
Washington. And the best part
is: |1 can see Skagit Bay from
my back porch.

| have always felt like design
has been the place where
my head and heart aligned.
Design allows me to use
both my creative expression
and technical perfectionist
mentality all at once. It is the
place where | feel most myself.

This portfolio is a collection
of hard work, dedication, late
nights, and my passion

to create.

IAMA:

Color enthusiast
Sunset spectator
Makeup fanatic

Chip connoisseur
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PEACHES & HUNNY

Brand Identity

Peaches & Hunny is a brand Y Z4 24 24 124

designed and created by me.
For this project, | was inspired by
retroism. Influenced by late 60's

to early 70’'s design; | aspired to
y vz v

recapture the classic, vintage

|/
time period with a new and
modern twist.
This project stems across print, - - eecccee

product, and e-commerce
website design.

‘cocogoose’

ey [ AaBb

ABCDEFGHIJKL
abcdefghijkl
1234567890

As a brand, our goal at
Peaches & Hunny is to
inspire our customers
to be unapologetically
themselves.

We believe in
authenticity and
encourage freedom.

We seek to inspire
passion with a purpose;
classic with a juicy
twist.
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OUR GOAL AT PEACHES

& HUNNY IS TO INSPIRE.
WE SEEK AUTHENTICITY
IN EVERY UNIQUE DESIGN.
WE ASK YOU TO BE
UNAPOLOGETICALLY
YOURSELF. WE DESIRE
TRUE FREEDOM. WE 3
OFFER PASSION WITH \ 4 ) o P
A PURPOSE. WE ARE : . ¥
CLASSIC WITH A ’ ¢ : pEACHES & HUNNY WHITE
JUICY TWIST. —/ 7 CROP TEE -

YOU ARE THE REASON
WE DO WHAT WE DO.YOU
ARE OUR INSPIRATION.

...NOT THE DESTINATION.

@ Products About Peaches & Hunny Q H o

@ Products About Peaches & Hunny B Q7 B 0/5000USD

THE DESTINATION

T —

GRLY/PWR

GRLY/PWR GRLY/PHR

GRL&/PHR GRL&/PWR

GRL %/ PWR GRL &/PHR

GRL&/PWR GRL&/PHR
GRL %/ PWR

Just Peachy Poster Hey peach, Hey hunny Poster

POSTER
$20.00

7 PEACHES AND HUNNY
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B
'(bs THE BAND CAMINO

Typographic Print Booklet

The Band Camino is a Memphis
based indie rock band that was
established in 2015.

The Band Camino writes music
that resonates with real life
and is matched with unique
rock sounds that create heart-
wrenching hits.

This booklet design is my visual
representation of the band'’s
musical aesthetic as well as their
ability to create modern music
with vibey tones.

P.S. They are worth the listen!

0CK ROOM. HOUSE OF BLUES

0

0 66000000 — THE BAND CAMINO |
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BURLESQUE FILM

E-Commerce Website

Designed using the web-based
program Webflow, | created a one-
page scrolling website for a movie
feature of the 2010 film Burlesque.

This project focused on furthering
my exploration of graphic
interface design for web pages
and applications using principles
of visual organization and
composition. It also helped me
attain and apply more in depth
skills regarding interactive web
based design.

SYNOPSIS CAST & CREW GALLERY REVIEWS

> _lN CAST & CRtw

BURLESQUE 15 A 2010 AMERIE
AND DIRECTED BY STEVE

MUSICAL FILM WRITTEN
CHER AND CHRISTINA

R 7
€
u} MUSICAL FILM WRITTEN
NG CHER AND CHRISTINA

\

BURLESQUE IS A 2010 AMER
AND DIRECTED BY STEVE

NIKKI

Kristin Bell

SCROLL DOWN

-l 00000000
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STARBUCKS COFFEE

Package Design

r -~
Seattle’s most famous coffee )
franchise, Starbucks, often y - e
features specialized coffee & ; :
beans in their premium select /
collection. This select feature: ; I 4o 3
Coffee of Brazil, Latin American 4 e . ;
Blend. . /
This package design was [
centered around the natural . \V//
landscape and foliage found % A
within Brazil. Known for its N\ ) \
colorful wildlife and rich ‘ ‘ ‘
diversity of plant life, | chose * \
to highlight those elements /
by layering leafy textures and ; I-
emphasizing vibrancy.
SINGlE-ORIGINd
e Anaton st
I gin;:zmdiwsi'!d”i’"?lm
i |l|amslw‘i°‘°"e"m‘"mj‘Isalso
| b O8]
L : . identofes.
atin American Blend i ;:’:::dbalamlf'“‘f“"w"f
. Y & HERBAL ot g4
; g daaceieonES
Latig“Alerli c ding FBali _ T
3 pie| i
EARTHY & HERBAL ! mnmmm
initng
:mple,vanillamdwd“""
TASTING NOTES
STARBUCKS®
WHOLE BEAN
100% ARABICA COFFEE
[
“l [
Ay [ J
[ J
[ J
O [ J
[ J
[ J
]3 06006060000 STARBUCKS COFFEE ]4
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BRECKENRIDGE BREWING

Package Design

Breckenridge Brewery is an

American brewing company
based in Littleton, Colorado. It
has select beers that can be

found in forty-two US states.

For this project, | was challenged BRECKENRIDGE BREWERY
to design packaging for a beer
dasquatch Stout

company of my choosing.

Inspired by the Pacific North-

west-mountain-man aesthetic, |
directed my design towards the
most PNW creature | could think
of: Sasquatch.

=l 00 O

00000000 ]6
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PULSE MAGAZINE

Editorial-Print Design

Pulse is Central Washington
University’'s student-run lifestyle
magazine. Comprised of writers,
designers, and photographers,
Pulse aimed to accurately
capture all aspects of student
life, both on and off campus.

As a member of the design team,
I was responsible for multiple
aspects of the magazine. |
learned, practiced and applied
real-world print production
design to the magazine twice
per academic quarter. Featured
are a few of my favorites:

PULSE

MAGAZINE

]7 00000000
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Tanning:

One of the most common

<ymptoms of too much sun exposure s a
unburnstypicaly present as an

ling

Repeated periodsof
posure an lead to premature aging,
s photoaging

The two primary types
cer resulting from lengthened sun
re are melanoma and non-melanoma,
ich develop in sun-exposed areas of

i and are curable when detected.

When your eyes

s of the skin but an also ead to

d exposure to sun without any
i actually develop an eye

Tips for Avo

Overexpos

Alternate between the sun and shade. Giving
your skin a break from the sun can help prevent

skin damage.

ptoms of
ngor pain within the eyelid.

ts of Tanning:

un exposure can help treat
ssion symptoms.

nis well-known for providingan

clud

skin

App
that st directly exposed to sunlight. Also,always
use SPF 15 or igher and continually reapply

Be constantly aware of your hydration by

drinkinglots of water.

Moisturize your skin before and after sun

exposure to stay hydrated.

source of Vitamin D, ‘Wear hats and sunglasses that ca cas
more sensitive to sun, such as your face. @
nerease your sunlight ntake cach
day. your biologicalclock s easily regulated.
Sources:familydoctororg, Skin Cancer Foundation, US. Food & Drug Administration

|n the U.S., 2.9 million residents
identify as American Indian or
Alaska Native, according to the
National Congress of American

. Although they only

population, i
Significance in this country
cannot be denied.

Native At icans, American
Indians, indigenous  people
and Alaska Natives all take
pride in their cultural heritage,
though many say they are
still an overlooked and often
marginalized minority.

Why? How are  these
communities preserving
their  history, battling
misrepresentation and cultural
appropriation, and dealing with
lingering racism?

UNDERSTANDING HISTORICAL
SIGNIFICANCE

ly speaking, Native Americans say
mericans lack knowledge of their
ry and culture
rget “where .we. [have] come
and what_. we [have] gone through to
here we are today_ explins Ellensburg
munity and Alaskan Native, Richard
Dalon,
Theres a humbleness o going back o the
histry and learning from
those rials” Dallon ssys,
< are sometimes viewed a1
d 10 the side, together with the
share them,
at this history s currently
d s through the process
of repatriation, or returning arifacts and
cultrally significant items 1o descendent
tribes, according o the National Museur of
the American Indian,
C shinglon Universiyis“required

by federallaw t

© repatriate ribal remains and
have a strong repatriation. program.” notes
Vice President of Diversity and Inclusivity

PEOPLE FORGET
“WHERE ...WE
[HAVE] cOME
FROM AND
WHAT... WE
[HAVE] GONE
THROUGH TO
GET WHERE WE
ARE TODAY,”
Ellensburg Community

& Alaskan Native

Richard Dalton
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What is ‘Spikeball’
or Roundnet?
While many commonly rfe t this sport
{erm spkeball i s sctully called
ndnet. However, the terms are typically
hangeably. According to Skyler
Senior Community Development
‘Specialist at the Spikeball

ikeball is the name of the
apany, and the name of the sport that
play on spikeball equipment is
led roundnet”
 explained by Boles, the reason for this
s because the old version of spikeball was no
longer avaible and people wanted to begin
playing again.

Once you have purchased the equipment
wnd grabbed some frends, spikeball i firly
casy o learn. Junior profesional pilot major
Mitchell MeNeil says, “the game includes a
trampoline net that goes on the ground and a

The Appeal

“The sport i 50 dynamic and has so many
different facets which makes it appealing to
a wide variety of people? explains McNary-
Brito, “Since the sport is so new, payers are

Typically gameplay involves two teams
of o players each, who start the game
positioned around the net, 90° from cach
other” adds, senior commercial avition
major Luis McNary-Brito. He explains, “the
rally begins with one player serving the

other team has possession of the ball and up

R e v |
Playing spikeball i not only a great way
10 connect withfriends and learn new skills
but can also be a great way 10 pass the time
inbetween classes. MeNeill says, 1 tend to
play mostly in the spring and summer..Its
an outdoor game 50 s more fun when its
nice outside”
Spikeball s very diflerent from cther
e pliyers 1o b

to return the ball offthe net?”
Finally,“you get a point if the team cannot

gameplay,
other well

amatch and canalso be payed in a mulitude
of locations.  McNary-Brito ~comments,
“whete you play can completely change the
dynamics of the game. Playing in the grass
Versus n a gym, in the sand,in the snow or

keball has been compared to

éé

in will
aspectof gameplay.”

Spikeball is the name of the company, and
the name of the sport that people play on

is called ’ ’
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order named after
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What is ‘Spikeball’
or Roundnet?

While many commonly refer 1 this sport
is the term ‘spikeball it is actually called
oundnet. However, the terms are typically
erchangeably. According to Skyler

o or Community Development

nd Education Specialist at the Spikeball

people play on spikeball equipment is
called roundnet”

As explained by Boles, the reason for this
is because the old version of spikeball was no
longer avaible and people wanted to begin
playing again.

Once you have purchased the equipment
and grabbed some friends, spikeball i farly
casy to learn. Junior professional pilot major
Mitchell MeNeill says, “the game includes a
trampoline net that goes on the ground and a
smalle o

The Appeal

“The sport is 50 dynamic and has so many
different facets which makes it appealing to
a wide variety of people;” explains McNary-
Brito, “Since the sport s so new, players are

Typically gameplay involves two teams
of two players each, who start the game
positioned around  the net, 90° from each
other? adds, senior_commercal aviation
major Luis McNary-Brito. He explains, “the
rally begins with one player serving the
ball o the opposing team member directly
across...Once the ball comes off the net, the
other team has possession of the ball and up
othree b

techniques and strategies”

Playing spikeball i not only a great way
10 connect with friends and learn new skills
but can also be a great way to pass the time
inbetyeen classes. McNeill says, I tend to
play mostly in the spring and summer..It's
an outdoor game so it's more fun when it’s
nice outside””

Spikeball s very different from other

IR e

toretum 7

sports because it to have

Finally, “You get a point if the team cannot
return the ball and hit the trampoline”
explains MeNeill. Because of the rules and
gameplay, spikeball has been compared to
other well-known sports such as volleyball

of locations. McNary-Brito ~ comments,
“where you play can completely change the
dynamics of the game. Playing in the grass
versus in a gym, in the sand, in the snow or
in a racquetball court will each change some
aspect of gameplay”

LNAYS COVER
W0 %33“. U

Tanning:

One of the most common
Symptoms of too much sun exposure is a
sunburn. Sunburns typically present as an
extreme redness of the skin but can also lead to
dryness or pecling.

Repeated periodsof
overexposure can lead to premature aging,
referred to s photoaging

“The two primary types
ofsin cancer resulting from lengthened sun
exposure are melanoma and non-melanoma,
both of which develop in sun-exposed arcas of
the skin and are curable when detected.

When your eyes
face prolonged exposure o sun without any
protection, they can actually develop an eye

Tips for Av
Overexpos

Alternate between the sun and shade. Giving
your skin a break from the sun can help prevent
skin damage.

Y Sympt
swelling, tearing or pain within the eyelid.

ts of Tanning:

Increased sun exposure can help treat
seasonal depression symptoms.

The sun is well-known for providingan
excellent and free source of Vitamin D.

Asyou increase your sunlight intake cach
day, your biological clock is casily regulated.

PP . including skin
thatsn't directly exposed to sunlight. Also, always
use SPE 15 or higher and continually reapply

Be constantly aware of your hydration by
drinking lots of water

Moisturize your skin before and after sun
exposure to stay hydrated.

‘Wear hats and sunglasses that can cover areas
more sensitive to sun, such as your face. @

In the U.S,, 2.9 million residents
identify as American Indian or
Alaska Native, according to the
National Congress of American
Indians. Although they only
make up .8% of the total US.
population,  thelr historical
significance in this country
cannot be denied.

Native Americans, American
Indians, indigenous I
and Alaska Natives all tal
pride in their cultural heritage,
though many say they are
still an overlooked and often
marginalized minority.

Why? How are these
communities
their history,
misrepresentation a
appropriation, and dealing with
lingering racism?

UNDERSTANDING HISTORICAL
SIGNIFICANCE
Generally speaking, Native Americans say
other Americans lack knowledge of their
history and culture

People forget “where .we [have] come
from and what...we [have] gone through to
et where we are today” explains Ellensburg
community and Alaskan Native, Richard
Dalton

There's a humbleness of going back to the

though these stories are sometimes viewed
being pushed to the side, together with the
People who share them.

One way that this history s currently
being preserved is through the process
of repatriation, or returning artifacts and
culturally significant items to. descendent
tribes, according to the National Museum of
the American Indian.

PEOPLE FORGET
“WHERE ...WE
[HAVE] COME
FROM AND
WHAT... WE
[HAVE] GONE
THROUGH TO
GET WHERE WE
ARE TODAY,”
Ellensburg Community

& Alaskan Native

Richard Dalton

Spikeball is the name of the company, and - S x A by federallaw to reparitetribal remains and
the name of the sport that people play on definitly ommOT arrassing s
ikeb i

(Central Washington Universiy is “required
R ] b
Despite the aorind S
As e

ine to
trampo!f What coutd the¥
ground-

have o strong repatriation program.” otes.
3 r’( g rep: program

Vice President of Diversity and Inclusivity

ources: familydoctor.org, Skin Cancer Foundation, U'S. Food & Drug Administation
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ELLENSBURG
FARMERS MARKET

Event Branding

The Ellensburg Farmers Market
is a rich small town tradition.
This lively market is known for

its farm fresh local produce,
baked goods and fine hand
crafted products.

For this project, | was inspired

by the small town locality

that Ellensburg offers and

its emphasis on farm fresh

produce. “Fresh, from farm to

table” became my slogan for from farm to table
this event branding. | wanted

to let the focus be on simple,

natural produce commodities.

seaa

Saturdays 9am to Ipm

. May through October

faew

Downtown Ellensburg
off of 4th Street

HARRIS PORTFOLIO//2020

ELLENSBURG

N
5
A\Y '\% FARMERs MARKET \c:,

$
o

from farm to table

2

ELLENSBURG FARMERS MARKET 2
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THE ART OF SHAVING

System Branding

[HE 0f

The Art of Shaving is a brand

that prides themselves in

their simple elegance and

finely handcrafted tools. .

For this project, | aimed T ASIOLUIE N PAZIN oS
to visually enhance the
brands simple elegance and
elevate their classic 1940's
method of shaving. When T b
challenged to create an SHAVING
entirely new visual identity, |
sketched over one hundred
logo concepts and twenty

prOdUCt ideas. ]z‘gggfc?:rizézwrn MALL, Ll

SEATTLE, WA 98188
THEARTOFSHAVING.COM

You're looking absolutely dapper

My design features rich
hues and organic shapes T ST AR
that parallel that of an old- Kom vk gondD SHAVING
school, vintage barbershop. — THE /ART OF — '

SHAVING

PREMIUM GROOMING & SHAVING PRODUCTS

Best regards,

Mark Archer

@ JOHN SMITH
Master Barber

Q =

Q) 2990 seutncontarwan,
Soottie, WA 53188

SHAVING

0000000 OCS { PREMIUM GROOMING &
SHAVING PRODUCTS

4

3 THE ART OF SHAVING e0oo00o0000 24




P

WE KNow | | WE KNOW
MUSTACHES MUSTACHES

—THE ART OF —

SHAVING

PREMIUM GROOMING &

@ JOHN SMITH SHAVING PRODUCTS
Master Barber
A STORE HOURS %) 1.800.493.2212 r) g
Monday - Saturday: (o] M A ko]
i 2800 Southcenter Mall,

W jESmE ° Seattle, WA 98188 Mg =
A W sunday:nam-7pm S [ G

@) www.theartofshaving.com

customerservice@
theartofshaving.com

i

PREMIUM GROOMING & SHAVING PRODUCTS

ABOUT US BEARD ACADEMY Q SEARCH

y P

—THE JART OF —

/
V4
SHAVING v POST SHAVE
BALM
ABOUT US Q SEARCH ) with aloe
>4 .I. A vera extract
i m
Pl ' . FINISHING
CLEANSE - R v s SPRAY
VIEW PRODUCTS STEP 2! Formutated far
e R or- v MOISTURIZE o
SHAVING :
3.4 FiL ozflgomML TAME THE MANE
. : g RELIEVES &
SOOTHES SKIN
5L OZ/1dEML

6.7 FL 02/200ML

VIEW PRODUCTS

X

6

25 XN NN NN THE ART OF SHAVING 2
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CLIMATE CHANGE CAMPAIGN

Poster Feature

Amnesty International is an
organization that speaks out AMNESTY é
against and exposes injustices. INTERNATIONAL

They believe in telling powerful
stories in order to mobilize
millions of supporters world
wide to campaign for change.

This campaign comments on
the effects and consequences
of fossil fuels on our
environment.

’ AMNESTY

INTERNATIONAL

WHERE PESTS BECOME PETS.

www. EXPERIENCETEXAS.COM

@

0000 OGOO 28




LOGOS

Feature

This feature highlights four
different logos that emphasize
the technical and practical
skills that | have acquired over
the past four years.

Here are a few of my favorites:

29 00006000

— THE /ART OF —

SHAVING

N

CARE®

Center for Advocacy, Resources & Education

CWU HYPE

Publicity Center

While enrolled at Central
Washington University, | worked
as a student graphic designer for
the university’s Publicity Center at
HYPE. HYPE is a student centered
creative agency committed to
promoting on-campus events.

HARRIS PORTFOLIO//2020

o)

THIS WAS OUR DESIGN TEAM! LOGOS//CWU HYPE 3
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POSTERS & PUBLICATIONS

Publicity Center

Campus Octivitios Presents :

OPEN MIC NIGHT

Sign-ups @ pm - Showtime @ gpm. - 1891 Biatro
MAR. 6™, MAR.13™, MAR 20™, APR.10™,APR. 17™

SIGN UP TO PERFORM, OR ENJOY THE SHOW AS AN AUDIENCE MEMBER;
EITHER WAY, YOU'RE BOUND TO BE STAR STRUCK BY CWU STUDENTS!

Under the guidance of our
Creative Director, | worked on
select event campaigns, editorial
designs, and media graphics.

JPEN MIC NIGHT

OCT. 3%, OCT. 17™, NOV. 7™, NOV. 14™ DEC. 5™

| worked collaboratively with other
designers and departments to
develope concepts and visual
strategies to meet the needs of
clients.

Central Washington University

AMILY WEEKEY
F - 2020:

2015. WATER STREET

SEPT.YTH
500 % srrcams "P m & 1nm

FAEE SUAG
708 ST 10 PEDLEY

Show your #CWUFamily what it means to be a Wildcat!

CENTRAL THEATRE ENSEMBLE PRESENTS INTO THE WOODS + BARRIO FIESTA

ENTERTAINER IVAN PECEL - HOT NEW JAM IMPROV + PUSH 5K FOR HUNGER + ESCAPE ROOMS

PLANETARIUM SHOW - BROWSE AND BREWS - MOTHER'S DAY BRUNCH » YAKIMA RIVER FLOAT - SIB'S NIGHT

MAY 8 - 10,2020
9
Registration Details at cwu.edu/student-union/

Check in Friday 3-7pm & Saturday 9am-12pm

POSTERS & PUBLICATIONS

)

SUMMER CAM?

CAMP DATES

JUNE 22 - AUGUST 28

Early-Bird registration is open from March 30 - May 15.

Weekly registration opens May 18.

Children ages 5 - 11

www.cwu.edu/rec/campcwoo

\

|

)
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LIFEHACKS.

Contrl 5 erving up more reatsthan ustcandy
i Halloween. Inthe days leading up tothe spooky
olday, CWU il be hosting an aray of actuties to
nake sute you haveafunandsafetime.

Don’t Dream it, Be it!

Kick offthe festiviteson October 25th by doing
e ime warp and experencing the live poduction
ofThe Rocky Horor icture Show. This anial
performance eatues astudent shadow cst
teenacting theculclasicas it lays onasreenin
the background. Ifyouthink oul gt offthe hook
by jastling and watching theacton think again.
ol arring audience members il receive goodie
ags with all necessary provisions ke toas finger
Iighs,a rubber love, ascriptforclkouts and ose
petals <o you can nteract with th cast and immerse
yoursel i the show! Anyone new tothe Rocky Horror
experience can expect good humor pofanty and an
cuisanding time

pxmin hatto Expect

Zombies roam &
Gerster
S e R horror abounds
Cultural SOV this Halloween

Morespin tingling exciement ensuesas Campus
Actiite prosents the Haunting at Contrl. This
annual event, taking place on Saturday from 9 pm.
to12am, wil featurean assortmentf excting
actitis o keep youentertained all ightong, There
‘il b Blacklightbowing golf,andadance party,
s0come getyourglowon. Inadditon o teriing
Haunted house, you can eterthe Zombie Zone, fyou
dare whereyou vl be geared wit Nerf guns syou
e tsked wih completing challengesand escaping
the zomb nfsted Recreation Contor. Head downto

. : | i the SURCand braceyourselffor anightofright

e parade of NI e g LA The 27th Annual Boo Centraltakes placefrom 57

spacefor w““ne“"“"wwn;‘ , ‘ g ¥ pm. on Halloween day. CWU invies parents tobring
A with the - 1

thetids o he SURC Balloom for anevening o
fun, sl and inclusve Halloween actvtis. Studert
ubs and organizaionswil be planing Halloween-
inspited games, fce-paiting, actty stations, candly
pries and iveavays. Parentsare encouraged o
dlressup and fon i onth fun s well

: Keep an eye outforother events o attend like Ecape
\ w # f the Haunted Career Centr and Halloween Cental, a
(WL * Concerthosted by the CWI Music Department. Don
| Your costume and get readyfor a ghosty greattime.
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HARRIS PORTFOLIO//2020

LET'STACO ‘BOUT DIVERSITY & EQUITY CENTER

Publicity Center Event Feature Publicity Center Rack Card Feature

For this prgject, I yvorked For this project, | worked with the
collaboratively with the FREE TACOS y P “ Diversity and Equity Center (DEC)
Associated Students of Central " 4 A department on CWU's campus

& SUCKERS! to create a informational card

Washington University’s Student WHILE SUPPLIES

Government department to i that highlights who and what
develope concepts and visual the DEC is. The DEC’s department
strategies for the Let's Taco is committed to a student-

‘Bout Committees/Primaries centered pursue of justice and
events on campus. equity on campus and in the
community.

v T61€0 8oy,
\9"‘ “

OUR PROGRAMS & OUR SIGNATURE
INITIATIVES INCLUDE: PROGRAMS:

Central Washington University IONE SKY CAUSING {

DIVERSITY AND S
EQUITY CENTER CLASS OF 2020

Language & Literature

major with a minor in
Linguistics

President of the Filipino

American Student

WHO WE ARE

Association ’%
%

SOME TOPIC AREAS
INCLUDE:

T U .‘ . - TO:JN:A TRAOGRE
. Fangout in the she, her, hers
JESDAY. OCTOBER 18 RS & SOCIAL MEDIA SATHELLO!
1AM-1PM - SURC EAST PATIO DEC o i e 'S I

minor in entrepreneurship Diversity@cwu.edu

3. Join us for free .
popcorn Fridays! Former President of
Central African Student

Association

B J@cwudiversity .@dlversltycwu cwu.edu/diversity

509-963-2127

FEBRUARY STH. 2020 ' iy FREE FOR CWU STUDENTS

5.'3 -7 . “E -~
0-7:30PM - SURC THEAT sanAAEEOTHe it SPONSORED BY ASCWU

FBEE FOR ch STUDE“TS or Accomodation: DS@cwu.edu

CA'U SPONSORED BY ASCWU

FIND US HERE!

4
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