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T I L T E D  P A L M S

pub & fish house

S I X  F E E T  U N D E R

S A C R E D  B R I D G E

PRIMARY MARKS

SECONDARY MARKS COLOR PALETTE

TYPEFACES

SIX FEET UNDER 
PUB & FISH HOUSE 

this pub and f ish house is  set di rectly across from 

the Oakland Cemetary in downtown atlanta georgia . 

A Grant Park staple si nce 2002 ,  they were in need 

of a new look and brand identity .  this  rebranding 

campaign consisted of a new logo ,  stationary system , 

packaging desi gn ,  labeling system ,  and menu desi gn . 
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I N C E P T I O N  &  P R O C E S SS I X  F E E T  U N D E R

my approach for the logo in this  campaign started with   

sketching out possible  wordmarks ,  lettermarks ,  and 

pict orial marks.  My next step was identify ing the 

tension in the name.  in this  case the tension was 

between “si x feet under”  and “Pub & Fis h House” .  next 

I  made a “T-Chart”  of key terms for each phrase and 

tried to f ind a li nk between physical attributes in 

adjacent rows.  This  is  where i  landed on the “shell-

skull”  logo idea .
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S T A T I O N A R Y  S Y S T E MS I X  F E E T  U N D E R
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B R A N D I N GS I X  F E E T  U N D E R
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B R A N D  I D E N T I T YJ A M E S O N  G I N G E R  A L E
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S T R A N G E R

PRIMARY MARK

SECONDARY MARKS COLOR PALETTE

TYPEFACES

jameson
ginger ale

 

jameson ginger ale is  the f inal product of a brand 

extension project .  the objective behind this  project 

was to take a name brand and develop a new li ne of 

products ,  with a di fferent brand identity than the 

one already established .  In this  case ,  I  desi gned a li ne 

of ginger ale soda with a mid-century modern feel .
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I N C E P T I O N  &  P R O C E S SJ A M E S O N  G I N G E R  A L E

these screenshots are included to document my 

process .  I  couldn’t f ind the right typeface for the 

logo in this  system ,  so i  created my own.  insip red by 

vintage logos - this  logo took many shapes before 

morphing into the logo in the f inal system. 
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I N C E P T I O N  &  P R O C E S SJ A M E S O N  G I N G E R  A L E

once i  ref ined the logo ,  i  experimented with color 

combinations for the packaging and labeling.  I  found 

the palette of greens and orange very effective . 

Next ,  I  established mid-century modern patterns and 

graphic  elements for the whole system.  This  is  how I 

landed on the retro-motel-si gn-inspi red desi gn.
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***this design won the TUMBLEWEED STUDIO award - at the 2020 

SENIOR SOCIAL MEDIA show at central washington university.



B R A N D I N GJ A M E S O N  G I N G E R  A L E
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S T R A N G E R
R E G U L A R

PRIMARY MARK

SECONDARY MARKS COLOR PALETTE

TYPEFACES

LA AMERICANA

B R A N D  I D E N T I T YL A  A M E R I C A N A

la americana
sauce & seasoning 

La americana sauce and seasoning is  the product of a 

brand convergence project .  The objective behind this 

project was to take a brand and develop a new li ne 

of products ,  in a completely di fferent f ield .  In this 

case ,  La Americana was the byproduct when vans - 

the shoes & apparel manufacturer - dipped  their toes 

in the sauce and seasoning industry.

S T R A N G E R
W I D E
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I N C E P T I O N  &  P R O C E S SL A  A M E R I C A N A

this brand convergence project started off as a 

humorous attempt to make a taco bell bathroom 

products li ne .  I  found that my f irst attempt at the 

swiss international style and the idea as a whole 

just wasn’t me.  i  just happened to be wearing a 

pair of vans old skool’s when i  was having trouble 

formulating a new desi gn.  i  thought to myself - 

what’s more american than these? next I  went down 

the rabbit hole of symbols of americana and boom - 

la americana sauce and seasoning was born.
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B R A N D I N GL A  A M E R I C A N A
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B E B A S  N E U ECHOMSKY

B R A N D  I D E N T I T YN O T  D E A D  Y E T

not dead yet 

Not dead yet is  a streetwear brand i  created and 

desi gned from ideation to production .  This  project 

involved creating a brand name/logo ,  establishing a 

brand identity ,  product desi gns ,  web & app desi gn ,  and 

a lookbook to showcase the brand/products . 

23 24



I N C E P T I O N  &  P R O C E S SN O T  D E A D  Y E T

my process for this  campaign started with brain-

storming possible  brand names.  i  created a vertical 

listi  ng of key terms and attributes associated  with 

my brand ,  then had my peers give some feedback on 

their favorites .  after selecting not dead yet as the 

name ,  I  started on a moodboard/style sheet and 

possible  desi gns .
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P R O D U C T  D E S I G N SN O T  D E A D  Y E T

Pr inted  on  the  back  of  each  sh irt  and  sweatsh irt  is  

a  vector ized  photo  montage  of  my  own photography 

-  accompan ied  by  a  logo  from the  Not  Dead  Yet  family 

of  logos  on  the  front .  The  textures  and  patterns 

created  from the  vector ized  montages  are  the  real 

appeal  to  these  sh irts/desi gns . 
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M O B I L E  &  W E BN O T  D E A D  Y E T
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L O O K B O O KN O T  D E A D  Y E T
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L O O K B O O KN O T  D E A D  Y E T

33 34



L O O K B O O KN O T  D E A D  Y E T
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A N N U A L  R E P O R TA U X I L I A R Y  E N T E R P R I S E S

auxiliary 
enterprises

Auxilia ry Enterprises is  a self-supported ,  internally 

funded group of revenue-generating departments 

within Central Washington University .  They consist 

of departments li ke di ning & catering services ,  the 

campus store ,  and print shop -  to name a few.  I  did  

my internship  with auxilia ry enterprises marketing.
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A N N U A L  R E P O R TA U X I L I A R Y  E N T E R P R I S E S
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A N N U A L  R E P O R TA U X I L I A R Y  E N T E R P R I S E S

41 42



A N N U A L  R E P O R TA U X I L I A R Y  E N T E R P R I S E S
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A N N U A L  R E P O R TA U X I L I A R Y  E N T E R P R I S E S
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A N N U A L  R E P O R TA U X I L I A R Y  E N T E R P R I S E S

a portion of my internship  was spent on the annual 

report.  the objective here was to create an updated  

report that highlighted the internal departments 

and their accomplishments .  I  tried to achieve this 

with a wordmark ,  cohesive desi gn ,  quality imagery , 

and graphic  story-telling.  unfortunately ,  we did n’t 

have imagery of all auxilia ry departments .  to f ix 

this  i  packed up my camera ,  tripod ,  and reflector - 

and set out to take my own photos .
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T E M P L A T E SA U X I L I A R Y  E N T E R P R I S E S

in additi  on to the annual report ,  i  worked on all 

of the internal media and graphics for auxilia ry 

enterprises .  posters ,  flyers ,  and templates were some 

of the everyday projects .  these next examples are 

some templates that were formatted for letter and 

tabloid-si ze documents .  The needs of the marketing 

di rector were very clear:  university-branded ,  photo-

dominant templates with di fferent formats for uses 

in di fferent departments .
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T E M P L A T E SA U X I L I A R Y  E N T E R P R I S E S
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T E M P L A T E SA U X I L I A R Y  E N T E R P R I S E S
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L A Y O U T  D E S I G NP U L S E

pulse

pulse magazine is  a student-run ,  3-time award- 

winning li festyle magazine from Central washington 

university .  on top of layout desi gn ,  pulse gave me 

tremendous typography and image-editi  ng experience , 

in additi  on to the experience ,  collaborating with a 

team of edit ors ,  writers ,  and photographers was new 

and very rewarding as well .

.
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L A Y O U T  D E S I G NP U L S E
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L A Y O U T  D E S I G NP U L S E

***this design won best use of multimedia at the 2019 society of 

professional journalists - excellence in journalism awards in 

washington D.C .

59 60





S E A S O N A L  L O G O S8 8 . 1  T H E  B U R G

88.1 the burg
kcwu

88 . 1  the burg is  the student-run ,  radio station at 

central washington university .  our largest platform 

for marketing and promoting shows ,  graphics ,  and 

tic ket giveaways was social  media .  here are some 

examples of my continuation of the 88 . 1  traditi on of 

seasonal profile images and web graphics ,

.

***the middle right (winter) design won best college radio station 

website - at the 2020 intercollegiate broadcasting system awards 

in manhatten, n.y. 
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G R A P H I C S8 8 . 1  T H E  B U R G

along with seasonal logos and graphics ,  I  was solely 

responsible for all podcast art ,  playlist art ,  and  

g iveaway graphics .  this  was the most rewarding 

part of my job at the station si nce I  could truly 

experiment with photography and typography - in 

close coordination with the producers ,  show hosts , 

and social  media team.
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S H O W  L O G O S8 8 . 1  T H E  B U R G

working in collaboration with the hosts and the 

video team - i  desi gned numerous show ,  thumbnail , 

and video logos/graphics .  communicating with the 

hosts and helpi ng their visi on come to li fe was a 

gratify ing experience .  due to bei ng a student-ran 

station ,  these logos were often needed last minute 

- and a f inal draft was typicall y expected by the end 

of a four-hour shift.  this  really taught me to make 

better and more eff icie nt desi gn choices .
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R E T R O  S T I C K E R  P A C K8 8 . 1  T H E  B U R G

during my time  at 88 . 1  the burg ,  i  was also fortunate 

enough to have the opportunity to create my own 

sticker pack for the station.  the objective here 

was to create a ‘retro-radio-bumper-sticker-style’ 

stic ker pack ,  per the request of our station manager. 

so far the station has printed and dist ributed over 

1000 - and counting.
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L A B E L I N G  S Y S T E MD O N  V I N O

don vino

don vino is  the f inal product of a wine labeling 

project .  don vino was marketed as a high-alcohol-

content wine company - of my own creation - based 

out of the beautiful southwest united states .  the 

goal here was to create a succesful branding system.
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I N C E P T I O N  &  P R O C E S SD O N  V I N O

don vino started from an old sketch of two skeletons 

dancing .  after scanning the sketch and cleaning it 

up into the logo i  started on the lettering.  my f irst 

dozen or so attempts were nothing special  -  but with 

repetiti on - the curves of my letterforms f inally 

started to take form.  this  was a fun experience with 

illustration and my f irst attempt at usi ng my own 

hand-lettering in desi gn. 
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P O S T E RE L L E N S B U R G  F I L M  F E S T
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ellensburg 
film fest

the ellensburg f ilm fest is  an annual independent 

f ilm festival held in downtown ellensburg - 

showcasing local and regional f ilms and f ilmmakers . 

this  project was part of a non-profit campaign and 

included a promotional poster and merchandise bag.
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I N E C P T I O N  &  P R O C E S SE L L E N S B U R G  F I L M  F E S T

my strategy with the poster for this  system was to 

be a little  unconventional - to best exemplify the 

unconventionality of the f ilms bei ng shown.  i  did   this 

by layering my own f ilm photography of ellensburg 

with halftones ,  experimental typography ,  and an 

appealing color combination. 
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M O C K  A L B U M T H E  W A R  O N  D R U G S

the war on drugs

this is  the f inal product of a mock album project . 

I  chose to desi gn an album cover for the grammy-

winning rock band ‘the war on drugs’ .  i  chose this 

album speci f ically due to the inspi ration it gave me - 

during all those nights it  played in the background , 

as i  desi gned in my apartment junior year.  this 

project was a blast because i  set up a photoshoot in 

my apartment and used all of my own imagery.
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G I G  P O S T E RT H E  W A R  O N  D R U G S
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M O B Y  D I C K B O O K  C O V E R

moby dick

it  was while working on this  project that i  came to 

the realization that doodles could be art - and the 

importance of sketching.  This  was one of my f irst 

projects in the graphic  desi gn major and it  started as 

a simple  doodle in my sketchbook.  i  scanned my doodle , 

played with the compositi on di g itally ,  and ultimately 

won my f irst desi gn award.

***this design won the provost’s choice award - at the 2018 provost 

student gallery show at central washington university.
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